
 

 

  

1. Purpose 

The purpose of this Ethical Marke�ng and Adver�sing Policy is to guide ITAC in its marke�ng efforts, 

ensuring that all ac�vi�es are ethical, professional, and compliant with relevant VET standards and 

government contract requirements. The policy aims to promote ITAC's brand and services in a 

manner that upholds trust, respect, and integrity. 

2. Scope 

This policy applies to all ITAC employees and contractors involved in marke�ng, adver�sing, and 

promo�onal ac�vi�es on behalf of the organiza�on. 

3. Policy Statement 

ITAC is commited to conduc�ng its marke�ng and adver�sing ac�vi�es responsibly, adhering to the 

highest ethical standards, and complying with all applicable laws, regula�ons, and guidelines. Our 

marke�ng materials and strategies must accurately represent our services and training offerings 

without exaggera�on, omission, or decep�on. 

4. Ethical Marke�ng and Adver�sing Prac�ces 

To ensure ethical marke�ng and adver�sing prac�ces, ITAC will: 

• Ensure all marke�ng and adver�sing materials are accurate, truthful, and not misleading. 
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• Avoid making false, misleading, or unsubstan�ated claims about our services, compe�tors, 

or industry. 

• Comply with VET regula�ons, industry standards, government contract requirements, and 

other relevant guidelines. 

• Obtain the CEO's approval for all marke�ng and adver�sing materials. 

• Regularly review and update marke�ng materials to ensure con�nued accuracy and 

relevance. 

5. Responsibility and Compliance 

All ITAC employees and contractors involved in marke�ng and adver�sing ac�vi�es are responsible 

for familiarizing themselves with this policy and adhering to its guidelines. Any concerns or poten�al 

breaches of this policy should be reported to the CEO or designated manager for appropriate ac�on. 

6. Review and Modifica�on 

This policy will be reviewed periodically to ensure compliance with relevant legisla�on, industry 

standards, and best prac�ces. Any changes to the policy will be communicated to all employees and 

contractors involved in marke�ng and adver�sing ac�vi�es. 
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